TO:　　PUBLICISTS, PROJECTIONISTS, PROGRAMMERS & MANAGERS 

RE:   PUBLICISIZING & PROMOTING “GODZILLA:  THE UNCUT JAPANESE ORIGINAL”


FROM:   BRUCE GOLDSTEIN, RIALTO PICTURES

May 1, 2004

I hope the following will help you in promoting GODZILLA:  THE UNCUT JAPANESE ORIGINAL in your market.  

1.  THIS IS NOT A RE-RELEASE!   This version of GODZILLA has never before been released in the United States, so we’re asking critics to review it as a new film.   Please ask critics NOT to call it a re-release.  (The New York Times erroneously stated that this version is “returning.”)

The version we’re releasing is so drastically different from the American version (the so-called “Raymond Burr” version) that they’re actually two different films.  

We are now calling our version GODZILLA:  THE UNCUT JAPANESE ORIGINAL to distinguish it from any other version or sequel (including the Burr version and the Matthew Broderick version).   If possible, try to get it listed with the subtitle in your local movie clocks. 

MARQUEE:  If you have room, please use the title GODZILLA:  THE UNCUT JAPANESE ORIGINAL.  
If you’re limited in space, call it “GODZILLA” – THE ORIGINAL or THE ORIGINAL “GODZILLA”  (use quotation marks if you’ve got them)

Please do not refer to it by its Japanese title, GOJIRA (even parenthetically).  This will only confuse the critics and public.  We are using the Japanese characters for GOJIRA in our ads, but not the Roman letters. 

2.  GODZILLA’s 50th birthday.   2004 marks the 50th anniversary of the release of GODZILLA in Japan.  The character not only spawned the kaiju eiga, or Japanese monster movie genre, but is also a major source for today’s explosion of Japanese pop culture.   There is an enormous interest in this country in manga (Japanese comic books) and anime (Japanese animation).  Cross-plug the opening of GODZILLA with your local comic book stores. 
Among the events  organized this year to celebrate Godzilla’s 50th are a retrospective of Japanese monster movies at the American Cinematheque in Hollyood, a Godzilla poster exhibition at Columbia University, and a Godzilla academic seminar at Columbia later in the year.  

Earlier this year, Toho announced that FINAL WARS, the 50th anniversary entry in the GODZILLA series, would be the character’s final film.

3.  POLITICAL SUBTEXT.   The American version deleted (some say “censored”) the Japanese movie’s strong anti-nuclear theme.    Our ad tagline for the 2004 release is “A MONSTER OF MASS DESTRUCTION!”  Play up this angle wherever possible.

4.  MATSUI!  The New York Yankees’ super-star player is nicknamed “GODZILLA.”  Major League Baseball possible has licensed the name from Toho for use in merchandizing.   Contact your local sports desk about the release of the movie.

5.  THIS IS BIG NEWS IN JAPAN:   This release has already been widely covered in the press in Japan (I myself have been interviewed by OCS News – a very big article – and Nippon TV, the country’s second biggest network).  Contact your local Japanese press. 

6.  NEW 35mm PRINTS!  Rialto has crisp new prints for the release, along with new subtitles and a brand new, completely accurate translation that conveys much of the film’s unexpected humor. 

PROJECTING “GODZILLA: THE UNCUT JAPANESE ORIGINAL”

1.  The aspect ratio is 1.33.  No other ratio is acceptable!  The soundtrack is MONO.

2.  We have prepared a 9-minute reel comparing the Japanese and American versions, available on Beta-SP or DVD.  It is crucial that this be run AFTER each press screening.  Please announce it before each press screening to make sure everyone stays after the end.

If you are unable to project Beta-SP or a DVD at your screening room, we can provide copies of the DVD for distribution among important critics (only). 

3.    Please alert your screening room and theater projectionists that the subtitling credit and copyright notice appears on black leader following the Japanese character for END.   Please make sure it’s projected.  The film is not over until after the RIALTO logo re-appears onscreen.

PROMOTIONAL MATERIALS

1.  Our TRAILER (1 minute, 7 seconds)  is the most popular one we’ve ever produced.  Entertainment Weekly recently reviewed it with 5 other trailers (the others were all major Hollywood releases).  Our Godzilla trailer got an A- rating, highest of the six.

The trailer is in STEREO and can be projected in any ratio, including Scope. 

To view trailer, go to http://rialtopictures.com/godzilla.html

2.  STILLS, PRESSBOOK (which includes the press release) & ADS can all be found online at http://www.rialtopictures.com/FTP/FTP_godzilla.html

IMPORTANT:  make sure your local newspapers use ONLY the stills on our website!   We’ve already had publications running photos that were not from the film – one important paper ran a mock-up shot that made the film look like a puppet show!   And it would be very easy for a newspaper to pull a picture of Godzilla from a much later movie (like the Matthew Broderick version – with a Godzilla that looks nothing like the original).  So please make this clear to photo editors. 

3.  On the same site, you’ll find a FLYER that can be used as the pressbook cover (this will be posted the week of 5/3).  

4.   TV CLIPS:   We’ve created a Beta SP tape of 7 clips from the film, plus the theatrical trailer.  
5.  ONE SHEETS:   please order from Derek Lam (information below);  they are NOT available from Consolidated.  Toho contractually obligates us to have all one-sheets returned to us. 

6. INTERVIEWS:   we can arrange phone interviews with two key creators of the film:


Haruo Nakajima, the original “Man in the Suit” – he is in effect the actor who played Godzilla.

Akira Takarada played Ogata, one of the four main human characters in the movie.   Mr. Takarada went on to become one of Japan’s most popular leading men and a star in the musical theater (he was Professor Higgins in the original Japanese version of “My Fair Lady.”).

The following people are also available for interviews:

Akira Ifukube, composer of the memorable music for GODZILLA and many of its sequels.  Questions must be submitted to him in writing.

Steve Ryfle, perhaps the country’s leading authority on Godzilla and author of the definitive “Mon-Star:  An Unauthorized Biography of the Big G” (basis for our pressbook material).

Greg Pfugfelder, Associate Professor of Japanese Studies at Columbia University, who is planning an academic seminar on Godzilla at Columbia later in the year.  He is the organizer of a Godzilla poster exhibition currently on display at Columbia. 

Please email me with any questions or call Eric Di Bernardo at  212-472-1911

or email him at eric@rialtopictures.com
